Doral Trucker Program 


We are in the process of developing an integrated Doral truck stop program 
and will need to know the number of truck stops in each of your regions and 
the corresponding SIS number for each stop by June 10. We are defining 
truck stops as high volume outlets f>100 cartons/week industry volume) 
located on interstates that are frequented by truck drivers . We will use your 
information to quantify the scope of this program. 


Please forward this information along with any specific trucker 
recommendations or ideas to your Area Manager of Operations . 


Highlighted below is some preliminary information we have compiled for 
the development of this trucker program. 

Objective: 

Establish Doral as the number one savings brand among truck drivers. 
Strategies: 

- Create big brand presence in and around truck stops to establish top of 
mind awareness. 

- Create trucker specific promotions and advertising 

- Field marketing e.g., personal selling, pack exchange, etc. 


Truck Driver profile: 

• 76% smoking incidence 

• Median age for truck drivers is between 37.5 to 40. Over one-third of 
Savings smokers are between the ages 35-49. 

• Annual income of truck drivers is consistent with income of branded 
Savings smoker 

• Truck drivers purchase 83% of cigarettes in truck stops 

• Proven affinity to Doral - recent survey indicates that Doral is the top 
Savings brand among truck drivers 

Rationale: 

We believe that truck drivers represent a growth opportunity for Doral and 
would like to develop a “trucker” specific marketing program against this 
target. By developing lifestyle-oriented advertising and promotions, we can 
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build a strong relationship with truck drivers and increase Doral’s share of 
savings. 
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